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INTRODUCTION 

In order to achieve gender equality, promote social development, and encourage inclusive economic 

growth, women's empowerment via entrepreneurship is essential. Societal conventions, restricted 

access to resources, and a lack of financial independence have all contributed to women's 

traditionally low representation in India's commercial sector. There has been a substantial 

improvement in the gender gap in the recent several decades, nevertheless. Women have enormous 

untapped potential to revolutionize the economy, and the government has responded by launching a 

slew of programs to empower women business owners. Initiatives like this want to do more than just 

get more women involved in business; they also want to help women overcome the specific obstacles 

they encounter, such sexism in the workplace and unfair legal and regulatory frameworks. 

There are a lot of programs out there, but a number of government policies and plans aim to help women 

start and run their own businesses. Micro, small, and medium enterprises (MSME), women and child 

development (WCD), and skill development (MSD) are just a few of the ministries whose initiatives have 

encouraged more women to pursue careers in business and STEM fields. The programs' overarching goal 

is to encourage the development of business ecosystems that are welcoming to women entrepreneurs by 

providing them with resources such as funding, training, and mentorship. 
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ABSTRACT 

Women's Entrepreneurship has recently emerged as a hot trend in India's 

economy, affecting not only the individual but also the family and the 

country. Despite the fact that women entrepreneurs have a beneficial 

influence on entrepreneurship, they nevertheless have several challenges, 

particularly when it comes to raising capital. Women business owners 

need to be well-versed in financial matters. The government has responded 

by instituting a plethora of programs and subsidies aimed squarely at 

women in an effort to boost their capacity for entrepreneurship and, by 

extension, their ability to support themselves. This study makes use of 

primary data gathered from 115 female entrepreneurs using a self-

administered survey with both free-form and closed-ended questions. 

Respondents are chosen for the study using a systematic random selection 

procedure. Findings from the study highlight the need to raise public 

understanding, streamline processes, and save expenses if government 

programs in West Bengal are to better assist female entrepreneurs. 
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The Stand-Up India Scheme, which was initiated by the Indian government in 2016, is among the 

most notable programs that have affected women entrepreneurs in the country. The goal of the 

program is to help women from underrepresented groups, such as the Scheduled Castes (SC) and 

Scheduled Tribes (ST), so they may start their own businesses from scratch. Businesses in the 

manufacturing, service, or trade sectors are eligible for loans from participating banks under this 

initiative, which range from 10 lakh to 1 crore Indian rupees. Stand-Up India's principal objective is 

to empower women, particularly in rural and underprivileged regions, by providing them with 

employment opportunities, promoting inclusive growth, and helping to close gender gaps. Many 

women business owners have found that this program has changed the game for them by giving them 

access to seed money and other forms of financial support. 

The Pradhan Mantri Mudra Yojana (PMMY) and the Stand-Up India Scheme have both been 

instrumental in encouraging women to start their own businesses. Established in 2015, PMMY offers 

micro-loans to small and medium-sized businesses (SMEs), particularly those run by women, that are 

not affiliated with corporations or engaged in agriculture. To help female entrepreneurs get beyond 

the hurdles of high collateral requirements and complicated lending procedures, the plan makes low-

interest loans easily accessible. It is an adaptable resource for female business owners in a variety of 

fields as it encompasses agriculture, manufacturing, and services, among many others. Women have 

been given the opportunity to establish small enterprises, grow those firms, and even employ people 

under the Mudra Yojana. To go a step further in encouraging women to participate in business, the 

government has included measures in the PMMY to guarantee that women receive at least 20% of all 

loans. 

The National Scheme for Welfare of Women Entrepreneurs (NSWWE) is another important program 

that helps women start and operate their own enterprises financially. Various economic activities, 

including starting new businesses, growing existing ones, and improving technological skills, are 

made possible under this strategy by providing financial subsidies and incentives to women 

entrepreneurs. To further bolster their standing in competitive industries, this initiative also assists 

women in gaining access to greater networking and marketing possibilities. 

In addition, women business owners involved in trade-related endeavors can seek financial aid and 

mentoring under the Trade Related Entrepreneurship Assistance and Development (TREAD) 

Scheme. Groups and individuals representing women who are interested in boosting their 

entrepreneurial capacities, skill sets, and business opportunities can apply for financing under the 

project. In addition to financial support, the TREAD Scheme offers training and counseling to help 

women overcome obstacles they may encounter in the corporate world. 

An additional important part of the support given to female entrepreneurs is the government's 

emphasis on skill development. The government's Skill India Mission is an initiative with many 

initiatives designed to provide women the tools they need to become successful entrepreneurs. This 

includes making sure that women have access to training in areas such as digital literacy, marketing, 

business management, and financial literacy so that they can establish and run their firms effectively. 

Women may have a greater impact on the economy and job creation if they increase their technical 
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and management skills. In addition, the Startup India Scheme includes a clause that offers financial 

aid, mentorship, and tax breaks to women in an effort to get them involved in the startup ecosystem. 

A thriving startup culture that encourages and supports women in launching their own creative 

businesses is the ultimate goal of the program. 

Women in rural regions or from disadvantaged backgrounds may take advantage of particular 

programs created by a number of state-level organizations that aim to encourage female 

entrepreneurs. Financial aid in the form of subsidies, grants, and loans is available to women 

entrepreneurs in the fields of agriculture, textiles, food processing, and handicrafts. These 

community-based programs aim to elevate women's economic status by empowering them to use 

their traditional abilities in the formal commercial world. 

Another way the government helps out is through the Women Entrepreneurship Platform (WEP), 

which is an initiative of the NITI Aayog. Its goal is to offer women business owners with access to 

tools, mentors, money, and networking events. Aspiring female entrepreneurs may find all the 

resources they need under one roof at the WEP, which provides them with finance, mentorship, and 

networking opportunities. 

In addition, it facilitates connections between women company owners and government programs 

and groups that might assist in expanding their enterprises. In addition, both governmental and non-

governmental groups run capacity-building initiatives with the goal of empowering female 

entrepreneurs to take on leadership roles. In order for women company owners to thrive in today's 

cutthroat marketplaces, these programs aim to improve their marketing, financial, and management 

skills. 

The Indian government has laid down a strong foundation for the growth of women entrepreneurship 

through its various schemes and policies. These initiatives not only aim at financial empowerment 

but also work toward social and cultural change by fostering a more inclusive and supportive 

environment for women entrepreneurs. By addressing the unique challenges faced by women, such 

as lack of financial support, limited access to networks, and socio-cultural barriers, the government’s 

schemes play a vital role in enabling women to transform their entrepreneurial aspirations into 

successful businesses. The continuous development of these schemes, along with the growing focus 

on skill development and digital inclusion, will ensure that more women are able to contribute to the 

economy, enhance their livelihoods, and inspire future generations of female entrepreneurs. 

REVIEW OF LITERATURE 

S S, Ramya et al., (2023) Many assume that Indian entrepreneurship is contradictory and irrational. It 

is my sincere wish that the many successful entrepreneurs now thriving in India would serve as an 

example to the rest of the world of how to overcome basic obstacles and achieve extraordinary 

results. Indian family companies and the entrepreneurial spirit have changed the country's economy. 

Indian women have made a determined attempt to climb the corporate ladder. Even while women 

still have a lot of challenges, such having to juggle several responsibilities, not having enough 

possibilities to start their own businesses, and not having control over their own resources, they have 
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made great strides toward equality. Indian micro, small, and medium-sized businesses (MSMEs) 

constitute the backbone of the country's booming economy. In India, like in almost every other 

nation, the industrial sector is supported by micro, small, and medium-sized companies (MSMEs). 

All throughout the world, they are helping out big companies. The expansion and improvement of 

India's economy would not have been possible without these MSME's. Given that women constitute 

a significant portion of India's workforce, this article seeks to illuminate the present state of 

entrepreneurship in the nation, with a focus on women entrepreneurs and the challenges they face, 

especially those in rural areas. 

Abdulla, Fathimath & Albattat, Ahmad. (2023) The growth and development of a nation's economy 

and society are both greatly influenced by entrepreneurship. Having said that, there are still fewer 

women entrepreneurs than males. Since today is the twenty-first century, the purpose of this study is 

to investigate the difficulties encountered by female entrepreneurs. Women entrepreneurs from 57 

different nations had their data collected and analyzed over the course of 22 years. The literature 

review uncovered six primary obstacles. They include things like not having enough money, not 

having enough experience, not having a good work-life balance, not having enough assistance from 

the government, and facing discrimination based on gender. In addition, the study delves into the 

causes and present state of these difficulties. The paper's results indicate that the six obstacles that 

women entrepreneurs faced twenty-two years ago are still present now. In addition, the research 

discovered that these problems are more prevalent in emerging nations than in wealthy ones, and that 

they are highly interconnected. Some steps have been done to lessen the impact of these difficulties, 

but nothing long-term has changed. 

Tass, Mudasir & Hakim, Iqbal. (2022) Indian women have achieved remarkable progress in the last 

few decades, rising to positions of leadership in academia, government, business, and 

entrepreneurship. Women entrepreneurs continue to face significant obstacles, but there is a rising 

movement to support their progress. This paper examines the entrepreneurial environment, 

challenges, and the slow progress of women entrepreneurs due to social and cultural barriers. It then 

suggests measures to overcome these obstacles by reviewing relevant literature and data from various 

sources, including government reports and research studies. Providing insights into the present 

situation of women entrepreneurship in India, the paper also analyzes the importance of women 

entrepreneurs in the country's economic growth and solutions to overcome the impediments to their 

success. The purpose of this study was to provide policymakers, academics, and practitioners with an 

analysis and set of suggestions about the many government efforts that have been implemented to 

encourage women to start their own businesses. 

Goyal, Mukta. (2021) As a result of women's rising educational standing and other aspirations for a 

better life, Indian women's lifestyles have evolved to reflect this shift in social content. She has 

always competed with men and triumphed over them, and her success in business is no different. 

These powerful women are not afraid to take chances. They prevailed in this vicious competition 

because they worked hard and never gave up. Examining the reasons for women's slow progress in 

India, proposing solutions for women's development, and proposing schemes for promoting and 
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developing women's entrepreneurship in India are the main objectives of this paper. It will also seek 

to understand what factors primarily encourage women to become entrepreneurs and how these 

factors contribute to the growth of women's entrepreneurial intentions in micro, small, and medium 

businesses in India. The research finds that factors including perceived feasibility, entrepreneurial 

skill, and motivating forces are major factors in what women entrepreneurs do. In the few instances 

when training has been developed and administered, the outcomes have been quite noteworthy. In 

this article, we'll take a look at the present situation of women entrepreneurs in India and the 

challenges they have while trying to launch and run their companies in this cutthroat industry. The 

conceptual framework of this study incorporates primary materials, which include published 

research, essays, and academic papers. 

Sahoo, Chinmayee. (2020) Since women make up almost half of the population, their development is 

crucial to economic, social, and political growth. Therefore, women's participation in economic 

activities is crucial to the development of a strong nation.  The phrase "Women Entrepreneurship" 

refers to the practice of women taking the lead in starting and running their own businesses, which 

boosts their economic independence, social standing, and economic power.  With almost 25% of all 

businesses being run by women, it's clear that this demographic is having a major influence across 

the board. Women in industrialized economies have more opportunities to start their own businesses 

and have equal status with males, according to data. However, in emerging and underdeveloped 

economies, women encounter a variety of challenges. Since gaining independence, the government 

has made empowering women a priority. The SSI industry was no exception to the rule that women 

should have precedence. The economic contributions of women through self-employment and 

industrial initiatives have been receiving more and more attention from both government and non-

government organizations.  For women to reach their full entrepreneurial potential and engage in 

more entrepreneurial activities, there must be concerted effort from all sectors. In order for women to 

succeed as entrepreneurs, they need to be prepared to adapt to shifting consumer tastes and the 

demands of international trade, all while maintaining a high level of competence. 

Shukla, Dr. (2019) There has been encouraging growth in the number of women entrepreneurs in 

India, but many obstacles still need to be overcome. This paper delves into the many obstacles that 

women entrepreneurs in India encounter and takes a look at the programs that the government has 

put in place to tackle these issues. The study uses a case study approach and pulls from a variety of 

sources for its data. Societal norms, inadequate support networks, and a lack of financial resources 

are among the systemic challenges highlighted by the results. At the end of the article, we suggest 

ways to make government programs work better and create more favorable conditions for women 

business owners. 

Priyadarshini, S. et al., (2018) Women are not only starting businesses to make ends meet, but also to 

express their individuality, showcase their skills, and combat societal norms that discourage them 

from pursuing entrepreneurial endeavors. There will be more women entering fields that have 

historically been dominated by males in the future, and educated women are already making a 

significant impact on society's evolution. Many modern-day women have gone into business for 
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themselves, created their own empires, and are now enjoying complete freedom. The increasing 

awareness of women's roles and economic standing in society has been slowly but surely altering the 

latent entrepreneurial abilities of women. The most common reasons women start their own 

businesses are because they are skilled, knowledgeable, and flexible. Since moving up the corporate 

ladder, they have achieved success in every area of their lives. There have been remarkable shifts in 

women's standing in Indian society since the country gained independence twenty years ago. 

Therefore, it is critical to learn about the many shifts that occurred in women's standing in India. 

RESEARCH METHODOLOGY 

The present study relies on primary data and the statistical tools are performed through IBM SPSS 

Version 27.0. A self- designed questionnaire cum schedule with a mix of descriptive and Likert-type 

questions, was administered to collect the primary data. The systematic random sampling method 

was adopted to select the women entrepreneurs from West Bengal. The process yielded a total of 115 

women entrepreneurs from the study area. 

DATA ANALYSIS AND INTERPRETATION 

Table 1: Marital Status of The Respondents 

Particulars Frequency Percentage 

Married 85 73.91 

Unmarried 30 26.09 

Total 115 100.0 

 

 

Figure 1: Marital Status of The Respondents 

Table 1 displays the following statistics: 85 respondents (73.91%) are married, whereas 30 

respondents (26.09%) are single. 
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Table 2: Education of The Respondents 

Particulars Frequency Percentage 

No education 15 13.04 

Primary 60 52.17 

Higher secondary 25 21.74 

Graduate 10 8.70 

Post-graduate & above 5 4.35 

Total 115 100.0 

 

 

Figure 2: Education of The Respondents 

Table 2 shows that out of the total number of respondents, 60 (52.17%) have finished elementary 

school, while 25 (21.74%) have completed secondary school. There were only 15 people who said 

they had no degree (13.44%). Only 10 people (or 8.70%) have completed high school, while 5 people 

(or 4.35% of the total) have completed graduate school or more. 

Table 3: Benefit Availed from The Government Schemes 

Particulars Frequency Percentage 

Yes 70 60.87 

No 45 39.13 

Total 115 100.0 
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Figure 3: Benefit Availed from The Government Schemes 

According to Table 3, out of the total number of respondents, 70 individuals (60.87%) have been 

beneficiaries of government initiatives, whereas 45 respondents (33.13%) have not. 

Table 4: Impact of Benefits Availed on The Business 

Particulars Frequency Percentage 

Strongly Positive 30 42.86 

Moderately Positive 25 35.71 

Not Significant 15 21.43 

Total 70 100% 
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Table 4 indicates that 42.86% of respondents reported a significantly favorable influence on their 

firm, whereas 21.43% concurred that the government initiatives had no substantial effect on their 

business. 

Table 5: Reasons of Non-Availing Government Scheme Benefits 

Particulars Frequency Percentage 

Not Aware 22 48.89 

Procedure is burdensome 18 40.0 

Involve much cost 5 11.11 

Total `45 100.00% 

 

 

Figure 5: Reasons of Non-Availing Government Scheme Benefits 

It is evident from Table 5 that 33.48.89% of respondents feel they do not take advantage of 

government plan benefits because they are unaware of them. Because the method is burdensome for 

40% of respondents, and because the process is too expensive for 11.11% of respondents, they do not 

enjoy its benefits. 

Table 6: Satisfaction of Women Entrepreneurs with Government Support 

Particulars Frequency Percentage 

Satisfied 62 53.91 

No Opinion 38 33.04 

Not Satisfied 15 13.04 

Total 115 100% 

 

0

5

10

15

20

25

30

35

40

45

50

NOT AWARE PROCEDURE IS 
BURDENSOME

INVOLVE MUCH COST

48.89

40

11.11

http://www.ijamsr.com/


Vol 8, Issue 4, 2025      Impact Factor: 8.535     DOI: https://doi.org/10.31426/ijamsr.2025.8.4.8217 

           

 

 
           IJAMSR  8 (4)                          April 2025                       www.ijamsr.com                           113 

 

International Journal of  

Advanced Multidisciplinary Scientific Research (IJAMSR) ISSN:2581-4281 

 

Figure 6: Satisfaction of Women Entrepreneurs with Government Support 

Table 6 shows that out of the total number of respondents, 57.69% are unsure of how they feel about 

the government's assistance, 28.85% are happy with it, and 13.46% are unhappy with it. 

Table 7: Source of Information About Scheme 

Particulars Frequency Percentage 

Friends / Relatives 42 36.52 

Newspaper / TV / Radio 22 19.13 

Government Officials 35 30.43 

Business / Industry Associates 11 9.57 

Any other 5 4.35 

Total 115 100% 
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With 42 responses (36.52%), the most common source is friends or family, according to Table 7. A 

considerable portion, specifically 35 individuals (30.43%), were informed of the scams by 

government authorities. The 22 respondents (19.13%) got their knowledge from various media 

outlets like newspapers, TV, and radio. 11 respondents (9.57%) cited contacts in the business and 

industry as a source, while 5 (4.35%) listed other sources. 

Table 8: Challenges Faced in Obtaining the Facility 

Particulars Frequency Percentage 

Too much paperwork 16 13.91 

Non-cooperative attitude of officials 12 10.43 

Time taking 66 57.39 

Involve too much cost 18 15.65 

Any Other 3 2.61 

Total 115 100.0 

 

 

Figure 8: Challenges Faced in Obtaining the Facility 

According to Table 8, 66 respondents (57.39%) cited the process's length as the most important 

issue. The next most common complaints are related to paperwork (reported by 13.91% of 

respondents) and the associated costs (indicated by 15.65% of respondents). A lesser percentage, 12 

respondents (10.43%), encountered authorities who were uncooperative, while 3 respondents 

(2.61%) listed additional challenges. 
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CONCLUSION 

While a majority of the respondents have availed benefits from these schemes, the overall 

satisfaction with government support varies, with many reporting positive impacts on their 

businesses. However, challenges such as lack of awareness, burdensome procedures, and time-

consuming processes remain barriers for others in accessing these benefits. The study further reveals 

that the dissemination of information about government schemes through various channels, including 

family, media, and government officials, plays a crucial role in increasing awareness. Despite the 

hurdles, there is potential for improvement in policy implementation to ensure wider and more 

effective participation of women entrepreneurs. Addressing the challenges faced, such as reducing 

paperwork and streamlining procedures, could enhance the reach and impact of these schemes, 

fostering greater entrepreneurial growth and empowerment for women in the region. 
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